Coastal tourism, environment, and sustainable local development explores
the interface between social and environmental issues relating to coastal
tourism. That coastal tourism is highly dependent on nature is not
sufficiently understood. This results in an emphasis on promoting tourism
without attention to the supporting systems and a classic 'golden goose'
problem can ensue. The societal implications of this phenomenon can be
serious as tourism can push out other prevalent activities, result in
changed skills of the local populace, angd effect a change in priorities. This
suggests the need for cross-disciplinary perspectives to measure and
monitor impacts and manage a coastal tourism that 'lasts'".

This publication is among the products of a research project entitled
'Measuring, monitoring, and managing sustainability: the coastal
dimension’, supported by the European Union's INCO-DC programme over
the period 1998-2002. It has involved three Indian and four European
institutes. The contributions reflect a range of disciplines, including

sociology, economics, biology, chemistry, hydrology, geography, and botany.

The objective is to highlight (1) the interface between social and
environmental issues in a coastal tourism context, (2) the issues that need
to be considered in planning and managing for coastal development within
a sustainability framework, and (3) the need for coastal policy-making to
be more stakeholder-sensitive.

~ This publication provides a comprehensive, accessible account of the
analyses, results, and decision tools developed to measure, monitor, and
manage coastal tourism developments along sustainable paths and opens
up fresh perspectives for the development of sustainable strategies. This
book should be of interest to coastal planners, professionals in the tourism
industry, researchers, and those interested in developing a ‘sustainability

science’,
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CHAPTER 2

Tourism: spatial dimension
and driving force

{ N Lourenco and R Jorge

Universidade Nova de Lishoa, Lishon, Portugal

Introduction

| 4 I Yourism is today one of the world’s largest industries and

fastest-growing economic sectors, estimated to have gener-

ated 3.5 trillion dollars and almost 200 million jobs globally
in 1999 (Burke, Kura, Kassem, et al. 2000). Tourism activities are
responsible for employing three per cent of the total global
workforce; this share rises to eight per cent if indirect/informal jobs
are considered (UNEP 2002). According to the WTQ (World Tour-
ism Organization), there were about 697 million international tourist
arrivals worldwide in 2000, 50 million more than in 1999, The high
growth rate of 6.8% registered in the activity (one of the highest in
the 1990s, which registered an average growth rate of 4.3%) was
more intense in the regions of Eastern Asia and the Pacific, with
growth rates of 14.6%, but sharing only 16% of the total market
(WTO 2002).

For many countries, both developed and developing, tourism is a
very important source of foreign currency earnings and employment.
However, the differences among regions are significant. While 50% of
all receipts are earned by Europe, America has a 26% share, Eastern
Asia and the Pacific 18%, Africa 2.5%, the Middle East 2.4%, and
South Asia 1% (WTO 2002). Though small, relative to world totals,
the receipts from developing countries are significant to their national
economies in terms of foreign currency earned, income generated,
and employment created.

The expected growth in the tourism sector and the increasing
reliance of many developing countries on this sector as a major
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Tourism: spatial dimension and driving force

Socio-economic conditions for the development of tourism

The origin of the tourism phenomenon has been analysed by authors
from different disciplines. Chadefaud (1987) has developed a sys-
temic approach comprising social demand (the myth), supply (tourist
product), and space as a projection of global society. This approach
takes the value of mental images into consideration, including the
interests of those social groups that constitute the leading classes. In
fact, the reality underlying mass tourism in the present day is no
more than the result of a wider strata of population in developed
countries absorbing the ideological aspirations of the dominant class,
which in the 18th and 19th centuries gave birth to the concept of a
tourist journey during times of leisure. The Grand Tour of the British
aristocracy,’ spas, nature, and fishing are ideas that spring from the
ways of living of the leading classes. A specific social demand ap-
pears, composed of aspirations that progressively come to be
assumed as needs, resulting in a set of mental representations (im-
ages and speech) whose duration in time give rise to a spatial myth,
serving as reference to the less-favoured classes. This myth essentially
feeds on the quest for spatial alternatives, for the search of the other,
and stands upon the passion for nature, the recreation of rural space
as the expression of the anzi-city (Soneiro 1993). Improvement of
incomes and increase of power of consumption, reduction of working
hours and extension of the period of paid holidays, and the ‘democ-
ratization’ of public and private means of transportation — in short,
the improvement of the standard of living felt in the last decades —
have brought about significant growth in terms of spatial mobility for
purposes of leisure.

Tourism as an industry appeared when large numbers of middle-
class persons began to travel as well. As societies became wealthier
and people lived longer, it became not only possible but also prob-
able that lower-middle and middle-class people with steady
employment would retire in good health and with significant savings.
Tourism, like any other form of economic activity, occurs when the

! The word rour gained common acceptance in the 18th century, when the Grand Tour of Europe became part
of the upbringing of the educared and wealthy British nobleman or cultured gentleman. Grand tours were
taken in particular by young people to complete their education. They travelled all over Europe, but notably in
places of cultural and aesthetic interest, such as Rome, Tuscany, and the Alps. Tourism in the modern sense of
the word did not develop until the 19th century; that was leisure travel, which today forms the larger part of

the tourism industry (Wikipedia 2002).
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essential parameters come together to make it happen. In this case,
there are three essential parameters—(1) disposable income, i.e.
money to spend on non-essentials; (2) time in which to do so; and
(3) means of transport and infrastructure in the form of accommoda-
tion facilities. These facilities were important to the spread of the
tourism phenomenon, to the extent that this spread is also the prod-
uct of the changes in the types of facilities, such as new forms of
accommodation. Besides the traditional accommodation facilities
frequented by the wealthier classes, new forms of accommodation
appeared, such as camping and travelling with a caravan, tourist
camps, etc. Savings also represent an important condition for the
creation of collective accommodation facilities. Additionally, accord-
ing to Soneiro (1993), the new cultural habits, tax burdens, and/or
the concern with inflation stimulate investment in, and are directing
family savings into, the construction of secondary dwellings. Soneiro
considers secondary dwelling to be the most typical form of accom-
modation of a given space for the purpose of tourism. This fact is a
consequence of the improvement of incomes and the increase in
saving power. These factors explain the proliferation of secondary
dwellings in developed countries and the extension of these move-
ments in developing countries, as will be seen later in the case study.?

In short, tourism activity responds to specific economic factors in
action, among which the families’ standards of living can be high-
lighted as indispensable conditions underlying all tourist movement,
particularly the phenomenon of mass tourism. This condition, which
was created earlier in developed countries, has gained significative
importance in India, justifying the growing demand for some tourist
destinations in this country.

Concepts and forms of tourism

Tourism is the expression used to define all relationships and phe-
nomena associated with people travelling. According to Michaud

2 In developing countries, the more recent phenomena of economic growth along with that of a worldwide
tourist system are good conditions for the growth of the activity. The spatial strategy of multinational tourist
operators is controlling the demand and offer for jobs, hotel prices, airline and transportation companies, and
real estate business, as well as the perception of tourist areas through information control. The concept of
distance is no longer measured in metres or time, but in terms of costs, as the price of a trip no longer depends
solely on the distance (Soneiro 1993).

Tourism: spatial dimension and driving force

(1983), tourism groups the whole set of activities connected with
production and consumption, which are at the base of certain succes-
sive trips, implying spending at least one night away from the
habitual area of residence for the purpose of leisure, business, health,
or participation in professional, sports, or religious gatherings.

The WTO defines the term visitor as ‘...any person travelling to a
place other than that of his/her usual environment for less than 12
months and whose main purpose of visit is other than the exercise of
an activity remunerated from within the place visited...” (WTO
2000). However, the broad concept of tourism refers to all activities
of visitors, including both ‘tourists (overnight visitors)’ and ‘same-day
visitors’. Each of these types of visitors has a different set of expecta-
tions, needs, spending patterns, and impacts. Therefore, it is
important to understand as much as possible about all these seg-
ments when developing a tourism plan.

Two basic forms of tourism exist—(1) domestic tourism, which is
the tourism of resident visitors within the economic territory of the
country of reference; and (2) international tourism, comprising
inbound tourism, related to the tourism of non-resident visitors
within the economic territory of the country of reference, and out-
bound tourism, related to the tourism of resident visitors outside the
economic territory of the country of reference. Domestic and
inbound international tourists generate different types and levels of
impact. The WTO estimates that domestic tourism flows are 10 times
greater than international flows (WTO 2000). Therefore, most peo-
ple spend their free time in their home country, although there are
significant variations among most developed countries. Some regions
are primarily origins while others are destinations. As Cater and
Goodall (1992) state, this depends mainly on the differences in terms
of the country’s size, tourism resource endowment, and level of
affluence. In developing countries, domestic tourism is no more than
an emerging or latent force. Domestic tourism often involves short-
break holidays for which time and distance factors favour locations
inside the home country.

An analysis of the different forms of tourism must bear in mind
the fact that the market of tourist destinations is frequently divided
into different components, organized according to the characteristics
which condition supply and demand. Tourists are frequently seeking
places, which stand out for the nature of their climate conditions, the
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The study of the distribution of tourism must take into account

different levels of spatial analysis, ranging from the local and regional
to the national and global. The typologies developed in the course of
studying this phenomenon are frequently based upon the analysis of

the characteristics of spaces used for tourism activities. In fact, spatial
characteristics are determining factors in terms of attraction or

rejection, which consequently enable or hinder some leisure activities
or their use for the purpose of tourism. Among the types of tourisim,

which are more strongly associated with spatial characteristics, the
forms of development connected to coastal tourism, winter sports,
water leisure, and rural tourism stand out.

The analysis of the evolution of spatial distribution of tourism
activity reveals two ungquestionable characteristics—(1) the irrevers-
ible growth of leisure activities within the range of tourism and
(2) the nearly exclusive leadership of industrialized countries, n
which tourism has been converted into almost a need, in order to
stimulate the growth of their economies.

In fact, spatial and socio-economic impacts of tourism activity
have been quite significant in some regions. Tourist activity has
brought about changes in the economic Structure, stimulated indus-
trial sectors in crisis situations, contributed to the growth of the
service sector, altered the physical environment, consumed natural

spaces and agrarian landscapes, and caused changes in the spatial
distribution of population, labour, and income.

Issues such as those concerning the relationship between social
and spatial forms of organization have gained increasing interdiscipli-
nary interest over the past decades for authors like Harvey, Soja,
Lefbvre, and Urry. Sociologists, in particular, began to pay more
attention to the importance of space in social interactions, consider-
ing the relationship between society and space.

While agriculture and cattle breeding affect large areas (and still
strongly influence the image of agrarian landscapes) and industrial
activities are organized in more concentrated arcas (industrial land-
scapes), tertiary activities are located in points or nodes (service) oOr

along the axes (transport and communication) that connect those

nodes. As is the case, in terms of the spatial approach to other activi-
the analysis of spatial organization and

ties of the tertiary sector,
n the distinction between

impacts of tourism can also be based upo
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activities corresponding to nodal services and activities organized in
networks (Ory 1993). Thus, although tourism relies on the physical
beauty or usefulness of a particular landscape for leisure purposes, it
can nevertheless be considered a nodal service, required by clients of
a specific area of influence.

The analysis of all services of nodal location must take three
elements into consideration—(1) the place where the service stands,
(2) the flows of spatial relationships produced between the users of
such service and the place itself, and (3) the area of influence of the
place, circumscribed by the range of the service flows over the terri-
tory. Consequently, one of the spatial impacts of tourism activities
results from the changes operated in the hierarchy of places, as these
activities lead to the creation of new settlements or to changes in
terms of the importance of places (Mazén 2001). According to the
theory of central places, the type of inhabitants’ and the type of
services provided determine the location of tourist centres.

The spatial impact of tourism is strongly determined by the need
for accommodation, which makes it necessary to create new infra-
structure. These needs, however, depend upon the type of tourism
promoted and planned in the destination under consideration (TERI
2000). For example, while residential tourist lodging is conducted at
the margin of any formal network designed for its commercialization,
distribution, and promotion, the hostelry sector, on the contrary, is
connected by means of different structured networks (at different
spatial levels) in order to seek for the largest possible number of
visitors. Consequently, the model of tourist development, which rests
upon residential tourism is controlled less by the central administra-
tion and more frequently associated with informal or illegal
situations. Frequently, one of the most relevant problems regarding
the type of tourist supply provided by the residential model resides in
its interconnection with the real-estate business, based upon land
speculation and the construction and sale of cottages (Mazon 2001).

Incentives frequently emerge from the need to continue develop-
ing tourism in order to maintain the local economy, while lacking the
necessary land to create the infrastructure and services needed. Many

Tourism: spatial dimension and driving force

conflicts arise in these areas, opposing interests in terms of real-estate
growth and the presence of agricultural, forest, and natural spaces to
be protected, as tourist activities are frequently at the source of
significant changes in terms of vegetation and disappearance of
existing flora and fauna.

Fundamental to the analysis of tourism as a social phenomenon,
is a study of the relationship between forms of social organization
and the way these are operated in spatial terms. Tourism creates
specific forms of social space (Meethan 2001), by producing areas,
which are not intended for work purposes but for the pursuit of
leisure. Therefore, spatial analysis involves more than just an exami-
nation of the distribution patterns or the identification of typologies
of spatial development of tourist resorts in terms of their evolution.
It also means understanding the mechanism and processes through
which spatial patterns are built and interrelate with socio-cultural
values and perceptions.

Space as a tourist product
Tourist space only becomes a reality after economic and social agents
decide to use it for tourist consumption. As many authors point out,
the natural settings offer a range of potential resources, which require
previous transforming intention, if they are to become tourist loca-
tions.

The analysis of the natural framing of tourist attraction must take
into account the characteristics of the natural environment and
landscape which, separately or combined, constitute one of the foci
for tourist attraction. These can either be the landforms, the climate,
the vegetation, the sea, the rivers, or the waters, in general.” -

Consequently, tourism activity provides a product, which is no
different from any other and which, just like any other economic
good, has a determined life-cycle—creation, maturation, obsolete-
ness, and possible re-conversion. This product integrates three
components acting in close connection—(1) accommodation facili-
ties, (2) transportation facilities, and (3) equipment needed to ensure
leisure activities during the stay.

+In the process of recognition of the importance of these elements, some authors developed climatic-tourist
indexes to evaluate the potential of certain locations for tourist purposes, while others attempted to create

3 A tourist destination accommodates four types of inhabitants—(1) permanent local inhabitants, part of which

. .. . . . : : ; } methods for analysing the potential of a given natural space for leisure purposes, for example, combining the
are connected ro the tourism activity; (2) seasonal immigrant labour; (3) tourists who stay in the village or city; ysing P & P purp . p2e, £

. . . 5 7 landforms, water surfaces, and vegetation (Soneiro 1993).
and (4) tourists who stay elsewhere but are attracted by its functional characteristics. : ? B ( )
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The toynst product is composed of two types of spatial products—
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The spatial dimension of coastal tourism

The nartural beaulty and environmental quality of coastal areas make
them very attractive to tourists. However, these are sensitive areas V
and uncontrolled expansion and mismanagement can harm the J
resources on which tourism is based. The importance of the coLast 1
a-rea. as a study object has emerged in recent times. This increasin )
SIgglﬁcanc§ is due to the complex activities that are present in thogqe
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Thus, different scienti ¢ research domains contemplate this
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Tourism: spatial dimension and driving force

The present research developed some considerations on inte-
grated analysis of natural and social sciences in coastal areas, in
search of a scientific expression for the political need to develop an
integrated coastal zone management process. In fact, decisions re-
garding natural resources and land use are based on opportunities
and constraints conditioned by both biophysical and socio-economic
drivers. Thus, a more integrated approach is needed for human/
environmental syntheses, which contribute to a better understanding
of the biophysical and social driving forces. Besides, we need to
understand the processes behind the patterns of occupation of a
territory and the use of resources (Lourenco, Jorge, Machado, er al.
1999). Therefore, it is of great importance to establish the limits of
what are considered to be coastal areas.

There is no single definition of the coastal zone. Some authors
refer to the coastal zone as °...that part of the land most affected by
its proximity to the sea and that part of the ocean most affected by its
proximity to the land...” (Hinrichsen 1998).

In fact, for natural researchers, coastal areas are related to the
sea’s current and past influences in shaping these areas. This concep-
tion of coastal areas frames a region, with variations of its limits that
include the coastal plain, the coastal cliff, and the coastal plateau. In
the immersed area, the limits could also comprehend the continental
shelves. However, in the framework of this study, coastal areas are
considered as the regions located near the sea, where we can notice
rapid and intense socio-economic and environmental changes. Such
changes demand fast and appropriate policy responses, because they
act as important driving forces over hinterland regions. They can be

considered ‘hot spot’ areas in the sense that they are among the most
dynamic areas of the planet.

However, coastal zones can be subdivided into different, often co-
existent, coastal environments that are dynamic systems, which
makes it difficult to identify exact locations and extent, or delineate
clear boundaries between them (Burke, Kura, Kassem, ez al. 2000).

Coastal areas as tourism destinations

A coastal destination may have a long history as a tourist centre or

may have been developed more recently. Characteristics such as size,
location, and climate; topography of the destination and its immedi-
ate surroundings (plains, mountains, islands); the general state of the
environment; and the size of the resident population are factors that
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distinguish destinations from each other. However, coastal destina-
tions can be broadly divided in two main types. There are those
related to existing small- or medium-sized settlements (agricultural
or fishing villages and administrative urban centres), which developed
over time into larger urban areas where tourism is the main activity.
Then there are those that involve seaside resorts built on the sea
front. This type of destination is usually managed like a small town
organized around a single socio-economic activity, and aims to pro-
duce and distribute leisure goods and services.

The aesthetic values of coastal areas have been great attractions
for the people who move to coastal regions to live as well as to in-
dulge in leisure, recreational activities, and tourism. Nevertheless,
from the global perspective, it is rather difficult to differentiate inland
from coastal tourism.® Nowadays, in the context of globalization,
traditional coastal destinations in developed countries face competi-
tion from other destinations located in different developing countries.
This necessitates major investment in modernization of infrastructure
and preservation of the natural assets of sea, beaches, and wetlands
(EC 2000). Although still very significant, the trilogy of the sun, sea,
and sand is no longer the sole focus of appeal for modern tourists,
who expect to find a range of combined activities (leisure, sports,
cultural and natural heritage, cuisine, etc.) and a variety of experi-
ences to fulfil their expectations of quality tourism.

The sudden appearance and gradual expansion of the tourist
phenomenon have exerted great pressure upon coastal areas. In
several European areas, construction for tourist purposes has been
concentrated in determined areas using but a narrow strip of coastal
area and causing an imbalance between a densely populated coastal
area and inland areas with a much lower rate of occupation. The
intensity of land use and the transformation of coastal areas is, ac-
cording to Mazon (2001), a consequence of the action of a number
of mechanisms resulting from the development of mass tourism. The
massive urbanization process associated with tourism has served to
increase the duality between coastal and inland areas.

Another issue to be considered is that different types of tourist
facilities spring up around massive housing areas associated with
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tourism. These include golf courses, recreational harbours, camping
sites, waterfront promenades, and corresponding means of access and
communication. Such infrastructure, frequently built upon fragile
environments, strongly contributes to ecosystem degradation.

Such tourism, controlled by tour operators, has produced, as
Cater and Goodall (1992) state, “a concrete sprawl of “identikit”
resorts along coastlines’. Mass tourism leads to pollution, where the
resort infrastructure is overloaded and the local environment cannot
absorb the waste disposed.

Nevertheless, uncontrolled expansion of housing estates, holiday
houses, and all types of tourist activities was only possible due to the
permissive attitude of various decision-making agents. In several
European countries, disorder, lack of uniform criteria, exploitation or
mismanagement of natural resources, and destruction of the land-
scape were almost constant situations in the speculative real-estate
process, which accompanied the growth of mass tourism in coastal
areas (Mazon 2001).

Coastal tourism in developing countries is an important, though
unquantified, type of tourism. In this, developing countries have a
comparative advantage over the developed countries on account of
the natural resources of sun, sea, and sand. In countries of east Africa
and south and south-east Asia, a large segment of the tourist trade is
based on the coast. This is particularly true in The Maldives, Sri
Lanka, coastal India, Malaysia, coastal Indonesia and Thailand, and
The Seychelles. A number of environmental impacts of tourist devel-
opments have been recognized in these coastal destinations, some of
which are summarized by Brown (1997), Wilson (1997a and 1997b),
and Sawkar, Noronha, Mascarenhas, et al. (1998). While earlier the
focus was exclusively on the sun, sea, and sand attributes of coastal
tourism, the focus today is increasingly on ‘quality’ tourism, both in
terms of what tourism offers as recreation and sport and the quality
of the resources used for tourism-related activities. It is important,
however, that the comparative advantage is not lost due to short-term
gains and inadequate long-term vision.

In this book, the focus of attention is on tourism as an exogenous
driver causing changes but engaging in local processes and influenc-
ing outcomes. In the section that follows, we draw attention to the
impacts of this driver as a background to the chapters that follow.

5 In fact, most statistics related to tourism are aggregated by country; agencies and organizations compiling
statistics typically do not make this distinction.
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categorized into hotels, condominium apartments, timesharings,”
and, in a different kind of market, the bed-and-brealkfast or house-
hold lodging.

As Goeldner, Ritchie, and Mclntosh (2000) state, the goal should
be to produce an architectural design and quality of construction that
will result in a distinctive permanent environment. A boxlike hotel,
typical of all modern cities, is not considered appropriate for a sea-
side resort dominated by palms and other tropical vegetation, nor is
it likely to attract tourists. Tourists often find facilities designed in
conformance with local architecture as part of the local landscape
more attractive than a modern hotel. While some authors still defend
the use of modern amenities such as air-conditioning in buildings
that otherwise bear the characteristics of a particular region, others
support the use of bio-climatic architectural techniques to maintain
comfortable temperatures without using air-conditioning.

Ageing and degradation, in terms of housing quality, characterize
real-estate processes in many costal areas. Proximity to the sea con-
siderably aggravates the ageing and deterioration process of building
structures; this is exacerbated by the low quality of materials used in
construction.

Hotels vary tremendously in terms of the level of maintenance
and cleanliness of physical facilities and the services provided. The
satisfactory levels of these factors for tourists depend upon the kind
of tourism. Hotels must provide physical facilities, price ranges,
locations, and services that meet the expectations, wants, and needs
of travellers. If the quality of facilities and services drops, demand
will fall, translating into a serious blow to the tourism industry.

Hospitality and cultural resources

The development of hospitality resources is an important factor in
tourism. Even the finest physical facilities will be worthless if the
tourist feels unwelcome. Hospitality resources must deal with prob-
lems concerning staff recruitment and training (Goeldner, Ritchie,
and MclIntosh 2000). These training programmes can inculcate the

Tourism: spatial dimension and driving force

desirable attitudes. Also, improved cultural programmes can be
important products for tourists.

Shopping is an important tourist activity and thus an essential
element in terms of tourism supply because it affects the success of
the tourist destination area. Shopping tourists are particularly inter-
ested in handicraft items that are typical or indigenous to the
particular locale or region. Since local markets can be very rich in
ethnicity and have much local ‘colour’, they are popular among
visitors.

Entertainment and recreational activities are also important
components of tourism. Cultural expressions in music, drama,
poetry, literature, motion picture, television, ceremonies, festivals,
exhibits, shows, food and beverage services, and tours are some
examples. Museums, art galleries, and sporting events can also be
key factors in terms of attraction for a tourist area.

Supply functions are always constrained by demand. Providing an
ample tourism supply to meet the anticipated demand is a challenge
for planners. However, anticipating tourism demand is risky business.

Another problem is the necessary involvement of financing for the
creation of supply components. As Goeldner, Ritchie, and McIntosh
(2000) point out, it is unrealistic to expect all supply components to
perfectly match the demand at any given time. On the one hand,
excess supply means unused facilities, which is uneconomic; on the
other, inadequate supply results in overcrowding with resulting
depreciation of the vacation experience.

The environmental impact of tourism

The environmental impact of tourism development is a serious
concern. In some popular destinations, the area’s natural sources of
attraction have been damaged or destroyed due to overbuilding and
irresponsible development. Tourist behaviour can have adverse conse-
quences, both deliberate and unintentional, as far as the
environmental sustainability of the tourist destination is concerned.
As tourists have to visit the place of production in order to con-
sume the output, it is inevitable that tourism activity will be
associated with environmental impacts. Tourism, like other sectors,

7 Timesharing is a technique for multiple ownership and/or use of resort and recreational propristies and can

be applied to hotels, motels, condominiums, and other structures. The advantage is that it allows purchasers to uses resources, generares wastes, and creates envir Onmental, Clﬂtural) ‘

and social costs and benefits in the process. Given the increasing

own or have occupancy rights in a resort accommodation for a specific period of time each year in licu of a
current societal sensitivity to environmental concerns, environmental

fraction of the purchasing price of the entire unit.
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economic inequality, irritation due to tourist behaviour, job level
friction, income inequality, cultural deterioration, conflicts with
traditional land use, access deprivation, ethical issues, crime genera-
tion, child labour, prostitution and sex tourism, and social stress due
to resource-use conflict (Hall 1997 s Wood 1991; Shaw and Williams
1997; UNEP 2002).

The reason that tourist activity can have negative impacts in terms
of demographic aspects relates to the fact that its job offer is notori-
ously seasonal (D’Souza 1997). However, there are advantages and
disadvantages of seasonal employment of labour for tourist purposes
in a coastal area context. The advantages relate to spatial distribution
of population because it helps stop a migratory process, which would
otherwise be irreversible; allows for cyclical migration; contributes to
spatial redistribution of income, as part of this income leaves to their
place of origin when the seasonal emigrants return; and allows for
diversification of livelihoods. The disadvantages linked to this type of
work derive fundamentally from the fact that it is casual, the income
is not steady, and people may have free time but not know what to

do.
From the spatial point of view, tourism 18 responsible for popula-

tion movements between regions, from rural areas, which are more

marginal in economic terms, to urban areas, which are strongly
affected by the growth of this activity, as also are seaside regions. This
phenomenon represents an acceleration factor with regard to rural
exodus between regions, frequently from inland to coastal areas, thus
contributing to intensify the depopulation affecting the inland,
which, from the economic point of view, has become a peripheral
area.

It is not a unanimously accepted fact that the creation of tourist
establishments undoubtedly results in population growth in host
areas (Soneiro 1993). Observation shows that the real dynamics in
these areas depend upon a combination of factors, which, although
impossible to generalize, 18 based upon the particular relevance of its
ability to rejuvenate demographic effectives due to settling of perma-
nent working population. In fact, a tourist establishment can reversc
the previously noticed tendency to demographic regression by rejuve-
nating the biological structure to reduce the intensity of demographic

decline or even helping invert it.
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The attraction exerted by the tourist sector on the active agricul-
tural population results from the frequently high profit to be gained
in that activity together with the increase in prices of soil for specula-
tive purposes, which lead many farmers to sell their estates and look
for work in tourism-related sectors (especially construction and
hostelry). As a result, the structure of the active population changes,
with an increasing number in the tertiary sector and a strong
decrease in young active farmers and the consequent ageing of agri-
cultural employment.

For a variety of reasons, host communities often are the weaker
party in interactions with their guests and service providers, unable
to leverage any influence they might have. These influences are not
always apparent, as they are difficult to measure; depend on value
judgments; and are often indirect or hard to identify (UNEP 2002).
In developing countries, there are also instances of host communities
being weaker parties in places for tourism development relative the
government and tourist planners who sacrifice local interests to
tourism development (Dantas 1986).

The positive consequences of tourism can occur only when tour-
ism is practised and developed in a sustainable and appropriate way
(UNEP 2002). Involving the local population is essential. A commu-
nity involved in planning and implementation of tourism has a more
positive attitude, is more supportive, and has a better chance to profit
from tourism than a population passively ruled — or overrun — by it.
A core element of sustainable tourism development is community
development, which is the process and capacity of making decisions
that consider the long-term economy, ecology, and equity of all
communities.

The economic impact of tourism

Tourism is the world’s largest and fastest growing industry. Tourism’s
actual and potential economic impact is astounding. According to the
WTO, 697 million people travelled to a foreign country in 2000,
spending more 478 billion dollars. International tourism receipts,
combined with passenger transport, currently total more than 575
billion dollars, making tourism the world’s leading export earner,
ahead of automotive products, chemicals, petroleum, and food.

The economic advantages provide the main driving force for
tourism development. The tourism industry generates substantial
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economic benefits to both host countries and tourists’ home coun-
tries. Especially in developing countries, one of the primary
motivations for a region to promote itself as a tourism destination is
the expected economic improvement, often perceived to be the
‘passport to development’ (de Kadt1979). In fact, the foreign cur-
rency inflow due to tourism is an important factor for the balance of
payments of many host countries. This approach, however, is prima-
rily economic in its perspective and ignores larger questions of the
environment and culture.

The assessment of the economic impacts of tourism must take
into account aspects such as (Cooper, Fletcher, Gilbert, et al. 1998)
direct, indirect, and induced effects; leakages of expenditure out of
the local economy; and displacement and opportunity costs. A tour- |
ist’s expenditure on a particular good/service will cause a direct effect
on the local economy after subtracting the leakages. The indirect
effect is seen when the direct benefactor extends its suppliers again
after subtracting the leakages. The spending of income accrued as a
result of the initial tourist expenditure generates further rounds of
economic aciivity, known as the induced effect.

The positive economic impacts of tourism related to foreign
exchange earnings, contributions to government revenues, and gen-
eration of employment and business opportunities, are the main
reasons that tourism is strongly supported by governments of less
developed countries. Other positive impacts arise from stimulation of
infrastructure investment, such as better water and sewage systems,
roads, electricity, telephone, and public transport networks, all of
which can improve the quality of life for residents as well as facilitate
tourism. Tourism can be a significant, even essential, part of the local
economy. In certain regions, tourism is so important to local econo-
mies that it can be difficult to deal with the impacts when it is
disrupted.

As the environment is a basic component of the tourism indus-
try’s assets, tourism revenues are often used to measure the economic
value of protected areas. There are other local revenues that are not
easily quantified, as not all tourist expenditures are accounted for.
Money is earned from tourism through informal employment such as
street vendors, informal guides, rickshaw drivers, etc. The positive
side of informal or unreported employment is that the money is
returned to the local economy, and has a great multiplier effect as it
is spent over and over again.
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However, tourism can have unfavourable economic effects on the
host community, many of which are hidden costs. The least devel-
oped countries have the most urgent need for income, employment
and general rise of the standard of living by means of tourism, but J
they are often the least able to realize these benefits from tourism.
Among the reasons for this are large-scale transfer of tourism rev-
enues out of the host country and exclusion of local businesses and
proc%ucts. According to UNEP (2002), other negative aspects of .
tourism’s: economic boom is that tourism pays 20% less than average
emplvoyers in other areas, that it employs 13-19 million children, and
tbat it displaces traditional resource use and workforce from tracjii—
Uona.] occupations. Also the production of tourist goods and services
reqmres' commitment of resources that could otherwise be used for
a]terna‘tlve purposes (Cooper, Fletcher, Gilbert, ez al. 1998). Further-
@ore, if there is a shortage of skilled labour, it may be necessary to
1mp.0'rt labour from other regions or countries, which will result in
t':lddmonal economic leakages. Similarly, the use of capital resources
in the development of tourism-related establishments precludes their
use for other forms of economic development.

There are two main ways in which leakage occurs (UNEP 2002) —
(1) import and (2) export leakage. Import leakage commonly occurs
when tourists demand standards of equipment, food, and other
_producf:s that the host country cannot supply and often imports. This
is trge In many developing countries where much of the income from
tourism expenditure leaves the country again to pay for these im-
ports. The average import-related leakage for most developing
countries today is between 40% and 50% of gross tourism earnings
for small economies and between 10% and 20% for most advanced
and diversified economies (UNEP 2002).

Export leakage of tourist destinations in developing countries is
produced by external investment. These external investors take their
pro‘ﬁts back to their country of origin. The impact of the leakage
varies greatly across countries, depending on the structure of the
economy and the tourism industry (UNEP 2002).
= _Enclave tourism  The “all-inclusive’ vacation package® reduces the

mcqme prospects of local businesses, which otherwise thrive on

tourism-related activities.

% A major contributor to leakages
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s Infrastructure cost  Tourism development can usurp a major
portion of the state budget through subsidized infrastructure and
tax benefits, thereby diverting or reducing government investment
in education, health, and other critical areas.

Increase in prices The tourists’ increasing demand for basic
services and goods will often cause price hikes that negatively
affect local residents, whose incomes do not increase proportion-
ately. The goods imported neutralize a part of the benefits gained
by foreign currency inflow. This can also result in dominance by
outsiders in land markets and in-migration, which eliminates
economic opportunities for the locals.

The increasing dependence of local communities on tourism
(UNEP 2002) carries significant risks to economies. Economic
recession, political instability and insecurity, impacts of natural
disasters, such as tropical storms and cyclones, as well as changing
tourism patterns can have devastating effects on the local tourism
sector and economies.

The seasonal character of the tourism industry creates economic
problems such as job/income insecurity, difficulties in getting train-
ing, employment-related medical benefits, and unsatisfactory housing
and working conditions for destinations that are heavily dependent

on it.

Tourism occupation of rural areas

Rural areas, especially in developed countries where the economic
globalization has been intensifying the crisis of traditional farming
activities, face a structural process of economic, social, and symbolic
marginalization. However, not all rural areas are condemned to the
process of agony of the traditional rural world. Some rural areas, not
related to the agricultural world, have emerged. In this process, there
is a decrease in significance of two of the dimensions that structured
the pre-industrial rural areas—(1) the prime function of these areas is
not inevitably to produce food and, therefore, (2) the prevailing
economic activity is no longer agriculture.

This valuation of the non-agricultural dimension is socially con-
structed, and draws away from the conception of patrimony, both
natural and cultural. In fact, nature conservation and protection are
valued in the context of sustainable development. On the other hand,
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cultural conservation and protection values are specific identities in
opposition to the current trends of cultural standardization. Further-
more, attributing an economic value to the landscape is the
expression of new consumption patterns, improvement of quality of
life of significant segments of population, and of the value attributed
to tourism and leisure activities.

Therefore, it is the urban demand that drives the future develop-
ment of these rural areas, where agriculture no longer has prime
significance. In symbolic and political discourse, the more educated,
urban population regains the rural world or at least one of its funda-
mental dimensions—the landscape. Countryside tourism (rural
tourism, agricultural tourism, ecotourism, green tourism and agro-
tourism) is among the strategies to promote the development of these
areas, which have witnessed a shift from a minimalist use for recrea-
tion to the explosion of tourism as a highly active and dominant
agent of change in the countryside and associated rural communities.

However, this type of tourism if developed in coastal rural areas,
should be very different from the sea, sand, and sun model that has
prevailed until recently and should adapt to the surroundings and to
the different circumstances of the host zones, in accordance with the
principles of sustainable development. A tourist boom can also have
a significant impact on the local community. While communities
often want the benefits of tourism, they may lack a realistic under-
standing of what is involved in achieving this development and the
likely impacts of tourism (Hoffmann 2002). At the same time, the
economic importance of tourisin for these rural areas must be recog-
nized. Tourism is often vitally important in sustaining the population.
Consequently, there are complex issues regarding the management of
tourism.

Visitors to a community or an area create social relationships that
typically differ greatly from those among the local population. This
applies not only to tourist—host relationships but also those among
inhabitants. The presence of visitors in a country affects the living
patterns of the local population. The way visitors conduct themselves
and their personal relationships with citizens of the host country
often have a profound effect on the way of living and attitudes of
local people (Goeldner, Ritchie, and McIntosh 2000). Generally, this
brings about an increase in the quality of life in the society visited.

Tourism: spatial dimension and driving force

The arrival of the tourist phenomenon causes a break-up of the
structure of localities. This activity replaces agricultural, fishing, and
workmanship activities with tourist activities, extending their hori-
zons and deeply altering the sociological character of its unity. The
traditional way of living is altered and, as stated by Mazon (2001),
changed into an exchange value or service value. The tourist ava-
lanche implies a radical change in terms of people’s economy, which
till then had been based on cultivation of the land, exploitation of the
sea, and small industry.

The impact of tourist activity on rural space is frequently the
object of discussion. If, on the one hand, tourism is a voracious and
insatiable consumer of rural space, on the other, it is frequently also
its sole guarantee of survival (Soneiro 1993). This discussion is
frequently polarized into two extremes—there are those that defend
the conservation of the natural environment and paying the price for
denying all progress in hypothetical host areas and there are those
that are aware of the limited response power of marginal areas and
consequently defend a wild consumption of rural space for leisure

purposes.

In many European areas, the existence of secondary dwellings is
one of the main agents of change for rural environment nowadays.
Rural areas, which were being abandoned as a result of the ageing
process caused by the exodus of young people, thus received impor-
tant financial inflows and were given equipment capable of
maintaining and even attracting labour. The negative effects are high
densities and standardization of ways and styles of construction,
which may result in vulgarizing the habitat or even destroying the
pre-existing rural landscape.

The pressure of demand exerted by the secondary dwellings may
also give rise to processes of soil speculation. If this is combined with
increase of taxation in order to sponsor the new need for equipment
and the inflationary process unchained by demand, the result is
increased cost of living to be borne by the population, which does
not always stand to gain from the presence of secondary residents
(who leave behind less benefits than would be expected in rural
environments).

The changes in terms of the structure of agrarian systems of host
areas — the reduction of active agrarian population in the face of
offers of better wages in industry and services — frequently removes
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part of agriculture’s demographic weight, while tourism absorbs the

capital and entrepreneurial capacity as wages improve and the price

of rural soil rises as a consequence of demand for urban expansion
and other services, making agricultural activities not very profitable.

There is an additional need to reconvert cultivation systems in
order to respond to the reduction of people active in the agricultural
sector as well as to the new demand for tourist consumption. The
most important effects are the following.

s Land is abandoned for the simple purpose of speculation in
response to the rise in prices of rural land.

s Previous or traditional systems of cultivation are converted, which,
in some cases, corresponds to increase of irrigated agriculture,
strongly capitalized and oriented in accordance with a number of
productions that are more than or adequate to tourist demand.

= Agriculture is maintained as a part-time activity by active workers
who have shifted to the tertiary sector but kept their lands for
working part-time.

Many of these impacts are witnessed in the case study examined
in this volume. In the chapter that follows, we see the transitions that
the tourism driver creates, engages with, and is part of.
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ourism is advocated and promoted by many development

specialists and governments for its ability to generate local

employment and opportunities. In this chapter, we discuss
the extent and nature of involvement of local households in the
tourism industry in one location representative of tourism, the study
area in Goa, with a view to understanding local stakes in this activity
and their implications for tourism policy.

This chapter is inspired by studies that suggest that tourism
should not be seen merely as an external variable creating change,
but as an activity that plays out through other social processes
(Hussey 1989; Wood 1991; Noronha, Siqueira, Sreekesh ez al. 2002).
Studies elsewhere in the world show linkages between resident per-
ception and attitude towards tourism relative to the level of
development of tourism and related economic activities (Johnson,
Snepenger, and Akis 1994). Geoffrey Wall’s (1996) study on perspec-
tives on tourism in Balinese villages suggests that resident perception
of tourism undergoes a sequence of stages from euphoria to apathy
to irritation and finally to antagonism known as Doxey’s stage of
resident perception. These resident perceptions, according to Wall
(1996), are influenced by temporal as well as spatial components.
Thus, the emphasis is on both the depth and extent of tourism
development, which have strong implications for resident
populations. In earlier studies on tourism in the villages of the Baga-
Nerul watershed, it has been argued that local people are definitely
implicated in this activity (Wilson 1997; Siqueira 1999; TERI 2000).
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